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Prof. Dr. Yung-Shen Yen With the rapid growth of information technology, customer

Department of Computer Science  q|5tionship management has attracted an increasing

and Information Management, . .

Providence University, Taichung amount of attention as a new strategy for companies. To

City 43301, Taiwan acquire new customers and retain old customers, many
companies tend to use information technology, such as big
data, mobile devices, social media, Internet of Things,
Artificial Intelligence, Cloud computing, to improve their
services for customers. Currently, information technology is
a necessary enabler of customer relationships in most
organizations to store and analyze huge amounts of
customer data and provide better values for customers.
Moreover, the interaction interfaces between companies
and customers will be changed. Through mobile devices,
social media, Internet of Things, Artificial Intelligence, and
Cloud computing, the contact points with customers will
be more effective and affordable.
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